
This service enables companies to discover the communities in which its consumers and industry stakeholders 
are most engaged. This allows us to identify key players, issues, behavioral patterns and content with which 
companies should align its brand.

¿Cómo?
Identifying influential digital communities through 
interactions between authors (through affinity and/or 
interest) of online publications and social media, all 
based on our own technological developments.

Analyzing trends and locating the key experts by subject 
areas. 

Helping companies effectively connect to their 
consumers by identifying the communities and leaders 
organized around the brand. 

Providing the best viral content strategy according to the 
interests of those taking part in the conversation. 

Sony PlayStation
Challenge

Before launching the Playstation VR Glasses, Sony’s Marketing and Communication Department needed to identify 
the key ambassadors that it could count on to reach its target audience.

Solución

Resultados

To achieve this objective, we recommended the company listen to two specific conversations: the one generated in 
social media around the topic of virtual reality, in general, and the other focused on Sony PlayStation, in particular. 

Thanks to Influencers Analysis, Sony successfully optimized the effectiveness of its strategy by channeling its 
messages through the most appropriate influencers, thus reaching its target audience. Sony was also able to adapt its 
messages to suit the interests of the communities taking part in the conversation. In addition, Sony detected new 
communities interested in virtual reality which it had not previously considered.
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Influencers Analysis
Listening and Identifying Living Communities 

CASE STUDY
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